Fordham Law School

FLASH: The Fordham Law Archive of Scholarship and History
New Jersey

Correspondence

8-6-1984

Letter from a New Jersey Supporter to Geraldine
Ferraro
Geraldine Ferraro

Follow this and additional works at: https://ir.lawnet.fordham.edu/
vice_presidential_campaign_correspondence_1984_new_jersey
Part of the Law Commons
Recommended Citation
Ferraro, Geraldine, "Letter from a New Jersey Supporter to Geraldine Ferraro" (1984). New Jersey. 15.
https://ir.lawnet.fordham.edu/vice_presidential_campaign_correspondence_1984_new_jersey/15

This Book is brought to you for free and open access by the Correspondence at FLASH: The Fordham Law Archive of Scholarship and History. It has
been accepted for inclusion in New Jersey by an authorized administrator of FLASH: The Fordham Law Archive of Scholarship and History. For more
information, please contact tmelnick@law.fordham.edu.

"

.
~.
\

HOW TO WIN VOTES

A
Aug. 6 ,,

1 41984

,19.8.~

Dear Ms. Ferraro:
I have some suggestions for you to use during your campaign.
I am a layman, giving you feedback about your status. In
formulating your strategy, you need some non-professional
advice. Here it is.
The glow from the convention is fading. Now, you must show
the vote~s those qualities which have endeared you to your
early ·supporters.
~

Television is 'a Problem
You don't sound good during the brief clips on the news broadcasts.
You don't have enough experience as a speaker to compete
effectively on a national level. In time, you will improve;
but, the election is only 3 months away. It is very difficult
to polish your skills in such a b~ief period. Don't compete
on their level; rather, compete on yours.
GO WITH YOUR STRENGTH
The papers and magazines report that your strength is your
warmth and your humanity. This strength is coming acroes in
print, but not in the T.V. news clips. You must establish
your compassion to the voters.
Your task is three-fold.
First, continue your good relationship with the print reporters.
You are doing a good job, so I will not go into any details.
Just talk to them and make sure that their special needs are
fullfilled.
Second, people who know you, like you. Use this fact. Get to
know all the opinion leaders. Meet personaly with the news
commentators, major editors and publishers, column writers, and
local party leaders. Let them get to know you and they will
endorse you.
Third, T.V. is an image maker, but not yours. Network news
spots can kill you. But, since no national candidate can avoid
T.V., consider the following tactics:
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1. Practice some simple prepared speeches. Don't try to be a
great orator. You know the campaign issues. Rehearse presenting
them in a natural way that conveys your strong personel appeal.
2. Avoid extemporaneous or impromptu interviews, tor which you
are unfamiliar with the subject.
Use r.v. comnercials to show your warmth, your humanity,
and your ability as a leader.

3.

That's it.
Let me know what you think.

Scotch Plains, N.J.

07076

;_ j}J~ --

'fttle1 •

Hnt W-:

t..t

._I

~r-•

la

Mdr-• 2:•

City:

t~

v

- - - :_ _- ~ - ~ --. .

•

/

...
r

IUddl• . _ •• / .

- - -~--------~---- Salauti•a

~= :

_____·_______ _

_

========~-~-·

=~~~ i~ti ==P1~~~~= =========- ~c:t:~Tz~CL?£>Jia- .,.=!.
lAtter

0 PJfJCllAPB IC !NFOK!U.l'IOlf •

d/i code 1:

d/i CoM 2:

----~

d/1 eoM l:

• i l l l t - -rk.ed ritb • ar• optloaal, i.D.cllldlA& all d/i cod••·
or the cowpatar wtll DOt accept tbe record.

-

d/i code 4: ____ _

i l l l t - aot . .rlteil rith • awt be Ulled 1A

